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TEXNEAITIP-TALKZRS - EFEH B EIE 7 A ZER

« 7. AL BEEEREIRAR _FIHE eCommerce Success by Great User Experience

* Provided relevant potential customers are drawn to the eCommerce site (online shop),
creating a great user experience is probably the most important task for all retailers to
achieve better sales on their online shop.

- 8. LIANBIIHE R BIZETHE eCommerce Success by Sales Funnel Creation

* How would you design a sales funnel when customers are visiting your eCommerce
site (online shop) is an art and it will greatly increase the chance of conversion for your
online shop and grow faster with sales.

- 9. IEBE RINEHIEELEEERNEMEE{E eCommerce Success by Loyalty Program &
Afflllatlon

* For returning customers, creating demand for them to repeat purchase is crucial to
sustain your online shop sales growth. Hence, Loyalty & Affiliation Programs are

critical success factors.
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eCommerce Success by
Loyalty Program & AfTillg



Growing Sales - The Idea of Critical Mass

Sales

Advertising should only acquire NEW CUSTOMERS
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Returning Cus}omers



What are the
reasons for
customers to

RETURN?
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Customer Product Quality Service Quality
Experience

oy e geasvan

off

Limit one coupon per transaction.

your next purchase of$1 0 or more. )
Offer ends 10/31/2012

New Products Cash Coupon (next Return Discount Gift Redemption
purchase) (coupon)

Birthday Exclusive/Privileged Reward Points
/Anniversary Offer Offer
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onsumables Complementors

REPEA

purchase?
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Cross-selling .=~



SEARCH A-Z EDIT
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ATE&T Samsung Amazon Amazon
Kindle
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AT&T Setup&  AT&T Smart Calculator Calendar
FamilyMap Transfer Wi-Fi
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How to build a
WIN-win
REFERRAL

system?

Affiliation (Cash, Member gets Group Buy
Points, Gifts...) members (Cash, (Corporate
Points, Gifts, Discount?)

Discount...)
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REFERRAL: Affiliation

Hyperlinks, Website Banners,
emails (with links), QR Code




Growing Online Sales by 3 R
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Find out how to ean
Elevate Your Success in the Right Ways.

matthew.kwan@solomon.hk
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https://solomon.hk/?utm_source=Company-Profile&utm_medium=Profile-Logo&utm_campaign=Profile2020-03
mailto:matthew.kwan@solomon.hk

Video Sharing

Episode 7

Cantonese: https://youtu.be/LUjc5dhdAoc

English: https://youtu.be/FgWoPW7CvHA

Episode 8

Cantonese: https://youtu.be/8Rmj y UsAM

English: https://youtu.be/OFauX9uAMeE

Episode 9

Cantonese: https://youtu.be/evOWbsx1tOs

English: https://youtu.be/gGUKANLOUuIl
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